LIBRARY SIGNAGE: CREATING EFFECTIVE SIGNS WITH POSITIVE LANGUAGE THAT WILL GET YOUR MESSAGE ACROSS TO BUSY PATRONS
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Signs: they are ubiquitous in most libraries, to the point where the messages we are trying to convey get lost in the clutter. There may be signs on the walls, signs on the printers, signs hanging from the ceiling, and messages on the computers screens when patrons sit down to use the terminals. We are used to being bombarded constantly by messages at all turns from the media on television and the Internet as well as billboards and other advertisements. Many patrons don't bother to read the signs we have gone to all the trouble of posting, or may not understand what they mean when they do read them because the language is ambiguous or uses jargon. On the other side of the coin are libraries with inadequate signage that leave patrons at a loss as to where to go or what the rules are. This paper will address ways to gain the attention of our patrons and ways to convey our messages using positive language instead of negative language. For example, many libraries may “welcome” guests to the library with negative messages such as “NO FOOD ALLOWED” or with signs showing pictures of rats and bugs and chewed up books. This may not be the best way to warmly welcome patrons to our libraries or inspire them, particularly. Not to mention that this may drive them to go instead to places like Barnes and Noble where they can relax with a cup of coffee with a book in one hand and their laptop in the other. So, signage is clearly a critical part of the environment and plays a role in the library as place, as an appealing and user-friendly environment.

Staff check list of signs for your building
What are the first signs you see when you walk in our library?

1) On the door? How many do you see?

a. Is it a library sign? 

b. Is it clearly identifiable as a library sign? 

c. If it is a poster or flyer, does it have our logo?

d. Can you read the primary message from where you are standing?

2) The first step in? How many do you see?

a. Is it a library sign? 

b. Is it clearly identifiable as a library sign? 

c. If it is a poster or flyer, does it have our logo?

d. Can you read the primary message from where you are standing?

3) 5 steps in?

a. Is it a library sign? How many do you see?

b. Is it clearly identifiable as a library sign? 

c. If it is a poster or flyer, does it have our logo?

d. Can you read the primary message from where you are standing?

4) Behind the circulation desk? How many do you see?

a. Is it a library sign? 

b. Is it clearly identifiable as a library sign? 

c. If it is a poster or flyer, does it have our logo?

d. Can you read the primary message from where you are standing?

5) As you are walking out the door? How many do you see?

a. Is it a library sign? 

b. Is it clearly identifiable as a library sign? 

c. If it is a poster or flyer, does it have our logo?

d. Can you read the primary message from where you are standing?

6) From the children’s area? How many do you see?

a. Is it a library sign? 

b. Is it clearly identifiable as a library sign? 

c. If it is a poster or flyer, does it have our logo?

d. Can you read the primary message from where you are standing?

Check list for an effective poster (and only the poster.)

Does it have the library logo?

Does it have the library contact information?

Does the graphic tell the story of what the program is about?

Does it fit the audience intended? (Larger print for Older Adults, cute for children, etc.)

Where will the poster be determines the font size. You have 7 seconds to grab my attention. Is the title font big enough to stop me in my tracks?

What is the hook? (graphic or title)

Can I read the rest of it from a distance of 6 feet?

Is it simple, clear, concise? (“For more information” is better than front loading it.)

Does it have more white space than used space?

